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Even though sustainable consumption had already gained a reasonable degree of attention since the late
nineties, the impending extension of climate policy areas and the expected tightening of greenhouse gas
emission targets seem to trigger now a broader interest in the potentials of sustainable consumption.

Next to abolishment of distortional subsidies and fiscal arrangements, new instruments are needed that
incite and guide consumers to buy products and services with less embodied and direct emissions and incite
suppliers to make their product range much less emission intensive. The room for this kind of approaches is
increasing as the share of the world population enjoying appreciable levels of wealth is increasing and in turn
this raises the average willingness to pay for a clean environment. This does not ensure however that this
mechanism, also referred to as the Environmental Kuznets Curve, suffices, since quality effects can be offset
by volume effects (see Roca, 2003, for an overview).
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Figure 1 An outline of the system from a data flow point of view

The contribution first introduces the rationale behind the approach. After an intermezzo about the abounding
supply of emission compensation and reduction services for households, the main focus will be on some of
the challenges and their possible solutions, such as:
- to design a wide scoped carbon footprint data system, which enables reliable carbon footprints, but
does not cost too much and allows for updating
- to design a bonus system and a customer interface which appeals to a wide scope of customers, but
is also truly effective in guiding purchase decisions towards a less emission intensive direction.
The pursuit of greenhouse gas emission reduction, notably in the foreseeable climate policy architecture, is
both a private and a public interest. This implies that the design and implementation of the instrument
preferably encompasses both the public and private sector. The pros and cons of private sector, public
sector and mixed solutions will be reviewed. The contribution finishes with an outline of next steps in the
system development in the project CLIMATE BONUS (http://extranet.vatt.fi/climatebonus/).
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